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Logo




Primary Logo

Thisis the primary World Makers logo
used throughout the system.

RLD
“HAKERS

Minimum size of the primary logo

075in | Hﬁ%‘%%
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Secondary Logo

Thislogoisusedonly inapplications
that are limited invertical space.

HORLD MAKERS

Minimum size of the secondary logo

0.345in | HOR 9,6{5— S

World Makers | The Campaign for Pratt Institute 1. Logo Secondary Logo



Logos with Tagline R | <D
Thetaglineissetinallcapsandthe

weightis setto match the weight of

the thincirclesinthelogo.

The tagline spans the width of the logo

andissetonasingleline.

The tagline should always be used THE CAMPAIGN FOR PRATT INSTITUTE

wheneverthelogois present,unless
space considerations cause the Primary logo with tagline
tagline tobe too smalltoread.

HORLD MAKERS

THE CAMPAIGNFORPRATTINSTITUTE

Secondarylogo with tagline

World Makers | The Campaign for Pratt Institute 1. Logo Logos with Tagline



Pratt/World Makers
Combined Logo

A combination of the Pratt and
World Makers logos s available for
situations where the World Makers
campaignlogo may needto appear
without the tagline.

Pratt 58

RLD
AKERS

World Makers | The Campaign for Pratt Institute
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Pratt/World Makers Combined Logo



World Makers and
Prattlogos

The Prattlogo must be presentinall
applications whenever possible. Use
the following sizing guide to establish
avisualrelationship betweenthe
World Makers and Pratt logos.

Use of the Prattlogo must follow the
logo use section of the Pratt Identity
Guidelines.

RLD
o AKERS

;THE C/;\M PAIGN FOR PRATT INSTITUTE

i’ruilé

s

THE CAMPAIGN FOR PRATT INSTITUTE

prot

Horizontal Medium: Pratt logo sized to
meet the width of the letter W

Secondary World Makers Emphasis

Horizontal Large: Pratt logo sized to
meet the width of the letters W plus O

The World Makers logo canalso beincluded as a “badge” inlayouts that emphasize
Pratt and adhere to Pratt’s main identity system.

Inthese cases, place the Pratt and World Makers logos opposite one anotherina

layout, with both logos at equal widths.

Follow the sizing guidelines in the Pratt Identity Guidelines for determining the

initial size of the Prattlogo.

The tagline can be omitted from the World Makerslogo ifitistoo smalltoread.
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THE CAMPAIGN FOR PRATT INSTITUTE

Vertical Medium: Pratt logo sized to
meet the height of the letter W
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THE CAMPAIGN FOR PRATT INSTITUTE

e

Pruﬂ

Vertical Large: Prattlogo sized to
meet the height of the letter W and the
bottom of the letter M

:THE CAMPAIGN FOR PRATTINST\TUTE:

World Makers | The Campaign for Pratt Institute
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https://www.pratt.edu/wp-content/uploads/2023/09/Pratt_VisualIdentityGuidelines_V3.pdf
https://www.pratt.edu/wp-content/uploads/2023/09/Pratt_VisualIdentityGuidelines_V3.pdf

Pnﬂtmﬁm

World Makers and Ua
P@SERS
departmental

logo lockups

NORLD
When co-branding with a specific /A@E RS
Pratt school, department, or office,

/)
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HaA@gERS

THE CAMPAIGN FOR PRATT INSTITUTE

a departmentallogolockup canbe THE CAMPAIGN FOR PRATT INSTITUTE @I

used instead of the Prattlogo. Use

the following sizing guide to establish : :

avisual relationship betweenthe Pratt Department Name Prertt Department Name : Pratt 2o

World Makers and departmentallogo - -

|Qckups_ Horizontal Medium: Pratt logo sized to Horizontal Large: Pratt logo sized to Vertical Medium: Pratt logo slightly Vertical Large: Entire Pratt logo lockup
meet the width of the letter W. (Primary meet the width of the letters W plus O. smaller than the width of the letter W. scaled to match width of World Makers
scale departmental logo lockup (Primary scale departmental logo Department name aligned to left edge logo. (Secondary scale departmental

; shown) lockup shown) of World Makers logo. (Secondary logo lockup shown)
Dependlng On the |ength Of the teXt, scale departmenta| |Ogo |Ockup
the departmentallogo lockup may shown)

needto be sizedlargerorsmallerthan
the examples shown here.

Use of the departmentallogo
lockups must follow the logo lockup

use section of the Pratt Identity

Guidelines. Secondary World Makers Emphasis
The World Makers logo canalso beincluded as a “badge” inlayouts that emphasize
Pratt and adhere to Pratt’s main identity system.

Inthese cases, place the departmental logo lockup and World Makers logo
opposite one anotherinalayout. The World Makers logo should be the same width
as the Prattlogo in the departmental logo lockup.

Equal

Department | HaRm%RS
Prﬂ'"' Name % TTTTTTTTTTT

Follow the sizing guidelines in the Pratt Identity Guidelines for determining the
initial size of the departmentallogo lockup.

The tagline can be omitted from the World Makerslogo ifitistoo smalltoread.

World Makers | The Campaign for Pratt Institute 1. Logo World Makers and departmental logo lockups 9
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Typography

Alltextis setin Plus Jakarta Sans
throughout the campaign.

The following weights are commonly
used within the campaign:

® Bold (/00)forheaders, callsto
action, andinterstitial labels

® Regular(400)forsub-headers,
body copy, pullquotes, and
captions

Atlargertype sizes(above 20 points),
apply negative tracking of upto-25to
maintain the typography’simpact.

Plus Jakarta Sansis available to
download from Google Fonts.

Plus Jakarta Sans

AaBbCcDdEeFHGgHhliJ;
KKLIMMNNOOPPpQQgRISs
TtUuVVWWXXYYZz
01234567891?#$%()

Plus Jakarta Sans Bold 700. Lorem ipsum dolor sit
Plus Jakarta Sans Regular 400. Lorem ipsum dolor

World Makers | The Campaign for Pratt Institute
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https://fonts.google.com/specimen/Plus+Jakarta+Sans?preview.script=Latn

CO I o r \;VEEEISDP;aCkers Green

C61MOY72KO

Pantone 2412
The World Makers campaign color World Makers Blue
palette comprises Pratt Yellow O KO
combined with supporting bright and Pantone 278

dark colors.

World Makers Red (Pratt Red)
#F65058

COM85Y70KO

Pantone Red 032

World Makers Yellow (Pratt Yellow)
#FFCE2E

COM20Y90KO

Pantone 115

White
H#FFFFFF
COMOYOKO

World Makers Dark Green
#1C2CO08
C60YOM70K90

Pantone Black 3

World Makers Dark Blue
#162C3A

C45M15Y0 K90
Pantone 419

World Makers Dark Red
#390202
C37M87Y75K80
Pantone 1817

World Makers Dark Yellow
#301800

C20M50Y90 K90
Pantone 119

Black
#000000
COMOYOKIOO
Pantone Black

World Makers | The Campaign for Pratt Institute 2. Graphic Elements Color
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ColorUsage

The logo and tagline work with
all colorcombinations. Onwhite
backgrounds, boththelogo and
tagline take on black.

Ondarkbackgrounds, thelogo takes
onwhite and the tagline takesonthe
lighter colorfrom each corresponding
colorset.

Only use one color scheme perasset.

Each campaign priority is associated
with one of the four main color groups:

Student Experience >

Faculty Success >

Infrastructure > R\'[e)1 (6 021G s Ele

Capital Projects> World Makers Yellow

HARERS

THE CAMPAIGN FOR PRATT INSTITUTE

Background: White
Logo and tagline: Black

HORLD

AKERS

THE CAMPAIGN FOR PRATT INSTITUTE

Background: World Makers Dark Green
Logo: White
Tagline: World Makers Green

HORLD W HORLD

AKERS

THE CAMPAIGN FOR PRATT INSTITUTE

AKERS

THE CAMPAIGN FOR PRATT INSTITUTE

Background: Black Background: Black
Logo and tagline: White Logo: White
Tagline: World Makers Yellow

“MAKERS HAKERS

THE CAMPAIGN FOR PRATT INSTITUTE THE CAMPAIGN FOR PRATT INSTITUTE

Background: World Makers Dark Blue Background: World Makers Dark Red Background: World Makers Dark Yellow
Logo: White Logo: White Logo: White
Tagline: World Makers Blue Tagline: World Makers Red Tagline: World Makers Yellow

World Makers | The Campaign for Pratt Institute
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ColorUsage 13



Circle Motifs

Circle motifs canbe usedto provide
adecorative element that callbackto
the circularelements of thelogo.

Circle motifs should notinterfere with
the legibility of text orimages. They
should always sit behind headlines
and avoid obscuring key parts of
Images.

RLD
e AKERS

THE CAMPAIGN FOR PRATT INSTITUTE

Two circle motifs used on the front
page of a publication with the World
Makers logo

Lorem
lpsum

One circle motif, used with a headline
inblack and green. The circle motif
sits behind the headline and intersects
legibly with the green part of the text.

Debiscit maioriam que
vendaes equiae. Et pro
etvoloreprae magnitaest
endipsam et aut aut occusae
nonsed ut voluptatempore
stibusdam alis moditiore
aut guossum que nitrempe
ersperature laborer chilici
llessinus suminventur aut
verum quivolupta ssitaecta
et modite vitat volorro velitis
ciaspis sunt eriam aut

Circle motifs shouldn’t overlap with
small body copy as this inhibits
leqibility.

World Makers | The Campaign for Pratt Institute

2. Graphic Elements

Circle Motifs

14



lcons

lcons are based onthe linework from
the World Makerslogo. They can

be displayedinone ortwo colors
depending onthe context, withthe
outercircle takingonacolorandthe

iInnericonimage eitherblack orwhite.

Thebasiciconsetis shownhere.
Additionalicons canbe addedona
case by case basis.

O =
ol M (&

Establishment Faculty Degree Students Retention
Programs Rate

I_I —

=

Globe Main Building Dock 72 Employment Endowment

lcon on black background, with outer lcon on World Makers Dark Green
circle in World Makers Yellow and inner background, with outer circle in World
iconimage in white Makers Green andinnericonimage in white
World Makers | The Campaign for Pratt Institute 2. Graphic Elements lcons 15
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Letterhead

World Makers branded letterhead templates
are available in the following formats:

® Google Docs digital version
® Blank version (print-ready)

Alltemplates are available for both Institutional
Advancement and the Office of the President.

Pratt Institute

R w Institutional Advancement

200 Willoughby Avenue
a ! SERS Brooklyn, NY 11205

THE CAMPAIGN FOR PRATTINSTITUTE

Thisis the World Makers letterhead template. Simply add text here! You can add multiple paragraphs
of text as well. When you continue onto the next page, the header and footer will automatically be
added.

Body text should be in Source Serif Pro. The size of the text should be 11 points and the line-spacing
setto 1.15. There should be 11 points of space after each paragraph. This is what you are reading right
now.

If you are pasting text into this template, please make sure to use the “Paste Without Formatting”
function (Command-Shift-V or Control-Shift-V). This ensures that the text formatting and margin
settings will stay intact.

° You can add a bulleted ornumbered list as well.
° The left margin should be set to -0.56 and the first line indent should be set to -0.31.

Loremipsum dolor sitamet, consectetur adipiscing elit. Vestibuluminvolutpat tortor, sitamet
bibendum velit. Ut vel luctus purus, sit amet sollicitudin ex. Nunc sagittisex sitametipsum imperdiet,
nec feugiat diam posuere. Vestibulum elit velit, tempus id blandit nec;iaculis et felis. Cras volutpat
porttitor eros, ut mattis nisl semper eget. Aliquam volutpat efficiturtortor, sit amet pretiumipsum
gravida non. Phasellus in blandit sem. Donec molestie sollicitudin hendrerit. Phasellus neque nibh,
auctorinmiimperdiet, egestas consecteturrisus. Suspendisse consectetur eros dapibus, finibus nisl
blandit, eleifend diam. Sed turpis felis, bibendum sed velit nec, fermentum porta nisi. Curabitur porta
tincidunt odio, nec mollis ex vulputate convallis.

Cras vestibulum felis odio, sed condimentum nibh pellentesque non. Nullam mattis ultrices
tempor. Integeriaculisrisus id pulvinar facilisis. Aenean mollis turpis diam, ac eleifend elit
fermentum ut. Orcivarius natoque penatibus et magnis dis parturient montes, nasceturridiculus
mus. In hac habitasse platea dictumst. Proin vitae dui at nunc imperdiet porttitor. Nullam
ullamcorper, dolor non ultrices scelerisque, est diam pharetra mauris, sed sollicitudin mi turpis ac
dui. Praesent consequat justo ut metus rhoncus posuere. Quisque sollicitudin congue volutpat.

Pratt

ORLD
HMA@gERs

This s the World Makers letterhead template. Simply add text here! You can add multiple paragraphs
of textas well. When you continue onto the next page, the header and footer will automatically be
added

Body text should be in Source Serif Pro. The size

e text should be 11 points and the line-spacing
setto115. There should be 11 points of space aff h

h. Thisis what

sure to use the “Paste Without Formatting”
sures that the text formatting and margin

lleted or numbered list as well
hould be setto -0.56 and the first ine indent should be set to -0.31

Google Docs digital template: Office of the President

ORLD
HMA\{sERS

Google Docs digital template:
Institutional Advancement

ORLD
HMA\{sERS

Blank with circle motif:
Institutional Advancement

Blank with circle motif:
Office of the President

ORLD
HMA@gERs

ORLD
HMA@gERs

Blank template:
Institutional Advancement

Blank template:
Office of the President

World Makers | The Campaign for Pratt Institute

3. Stationery and Printed Matter Letterhead
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Business Cards

World Makers branded business cards follow
the standard Prattlayout onthe front, with the
World Makers logo displayed vertically in black
and white onthe back.

Firstname Lasthame
Title

Pronouns
Pratt Institute

200 Willoughby Avenue
Brooklyn, NY 11205

abcdefgh@pratt.edu
718 XXX XXXX

pratt.edu

Prait

Front

Back

LLI
—
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—
(@)
<
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—
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o
>
<
O
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I
—

pratt.edu/worldmakers

World Makers | The Campaign for Pratt Institute

3. Stationery and Printed Matter

Business Cards
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Note Cards and Envelopes

World Makers branded note cards and note
card envelopes use the Pratt/World Makers
logo lockup.

Pratt Ha&gﬁs

Note card

Pratt Uaﬁi‘%&s

Pratt Institute - Institutional Advancement - 200 Willoughby Avenue, Brooklyn, NY 11205

Note card envelope (back)

World Makers | The Campaign for Pratt Institute

3. Stationery and Printed Matter

Note Cards and Envelopes

19



Folders

World Makers branded folders are available in
the following formats:

® Printed (black + World Makers yellow)
® Debossed, darkbackground

Printed

Debossed, dark background

THE CAMPAIGN FORPRATTINSTITUTE

World Makers | The Campaign for Pratt Institute

3. Stationery and Printed Matter

Folders
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Envelopes

World Makers branded envelopes are
availableinNo. 10 and A4 formats.

The Pratt/World Makerslogolockupisonthe
front of the envelope, with the return address

onthebackflap.

Pratt Ga/R%@ERS

Pratt Institute - Institutional Advancement - 200 Willoughby Avenue - Brooklyn, NY 11205

No. 10 envelope: Front

Back (shape of flap may vary)

Pratt © /%'@%%RS

Pratt Institute - Institutional Advancement - 200 Willoughby Avenue - Brooklyn, NY 11205

A4 envelope: Front

Back (shape of flap may vary)

World Makers | The Campaign for Pratt Institute

3. Stationery and Printed Matter

Envelopes
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Envelopes
(Office of the President
return address)

Pratt 635\%@5%

Pratt Institute - Office of the President - 200 Willoughby Avenue - Brooklyn, NY 11205

No. 10 envelope: Front

Back (shape of flap may vary)

Pratt 685%05%

Pratt Institute - Office of the President - 200 Willoughby Avenue - Brooklyn, NY 11205

A4 envelope: Front

Back (shape of flap may vary)

World Makers | The Campaign for Pratt Institute

3. Stationery and Printed Matter

Envelopes
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Envelopes
(The Fund for Pratt
return address on front)

tttttttttttttt

rrrrrrr
200 Willoughby Avenue
oooooooooooooooo

No. 10 envelope: Front

World Makers | The Campaign for Pratt Institute

3. Stationery and Printed Matter

Envelopes

23



Belly Bands

World Makers branded belly bands feature the
horizontallogo versionwith tagline separated,
and are available in black and World Makers
Yellow backgroundversions.

Black background

UORL{D QNSERS THE CAMPAIGN FORPRATTINSTITUTE HORL{D Q%ERS THE CAMPAIGN FORPRATTINSTITUTE HORL{D ¢

World Makers Yellow background

HORL{D QA@SER THE CAMPAIGN FORPRATTINSTITUTE HORL{D Q%ER THE CAMPAIGN FORPRATTINSTITUTE HORL{DF

World Makers | The Campaign for Pratt Institute 3. Stationery and Printed Matter Belly Bands 24



Email Signature Image

The World Makers branded email signature
image consists of the Pratt/\World Makerslogo
lockup appendedto one’s email signature.

Ignam, et mi, sume plandus re autatemquid quae volorro cus andus.

Ugia necto officium aut volora is eate volenecab int, officium doloreh entibus ciatur,
sunt ulparit iorecusandis dia dolor as et optat ma sam derument fugitas es sitias
vendias pidelen dignis es dem. Nequas dem aut eatia cus reprovitat.

Best,
Lorem Ipsum

Lorem Ipsum
Title
Pronouns:

Pratt Institute

Department

200 Willoughby Avenue, Brooklyn, NY 11205
718.123.4567 - email@pratt.edu

Pratt Ha/%I@%IDERS

World Makers | The Campaign for Pratt Institute

3. Stationery and Printed Matter

Email Signature Image
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4.
Video and Screen
Applications




Title Cards

Whenused on atitle card, the World Makers
logo should be half the width of the screen,
centered vertically and horizontally.

Thelogo canbe combined with circle motifs
and setuponanimage orvideo, orasolid color
background. Depending on the background,
the tagline can also feature one of the bright
colors fromthe World Makers color palette.

HORLD

AKERS

THE CAMPAIGN FOR PRATT INSTITUTE

RLD

Prui' 6ﬁ/AQSERS The Pratt/World Makers combined |logo can also be used on

a title cardif the context calls forit.

World Makers | The Campaign for Pratt Institute 4.Video and Screen Applications Title Cards 27



Lower Thirds

Lower thirds follow the standard Pratt format. All text
is setin Plus Jakarta Sans Bold with -25 tracking.

Name: Black background, white text Lo rem I psu m N a me

Title: World Makers Yellow
background, black text

World Makers | The Campaign for Pratt Institute 4.Video and Screen Applications Lower Thirds 28



Heading Slides

® Type shouldbe setinPlus Jakarta Sans Bold with
-25tracking

® Type should not have any extraline spacing added

® \When headings have more than one word, the
secondword canbeindentedto create asense
of horizontal motion

® Type should be upperandlowercase

® Overalltext box should be centered (visually)
horizontally and vertically, and fit within safe areas
determined by the video editing program

When used to highlight campaign
Student priorities, heading slides should
feature the matching foreground
and background colors. Circle
motifs can also be added.

Experience

Gray backgrounds are for
illustrative purposes only

Student

Experience

World Makers | The Campaign for Pratt Institute

4.Video and Screen Applications

Heading Slides
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Text Slides

® Type shouldbe setinPlus Jakarta Sans Bold with
-25tracking and atleast 5 points of line spacing

® Paragraph width should be approximately
5words wide

® \\Word count foreach slide shouldbe 20 words or
fewer (longertext can go on multiple slides)

® Type should be upperandlowercase

® Text shouldbe leftaligned

® Text shouldbe eitherblack orwhite, depending
onthe background

® Background shouldbe asolid color preferably; an
Image canbe usedif the text doesn’t obscure key
parts of it

® Overalltext box should be centered (visually)
horizontally and vertically, and fit within safe areas
determined by the video editing program

Gray backgrounds are for
illustrative purposes only

Loremipsum em que ipita
consequam quiam nosant,

- hobis experferro doluptas ex

optas alit pari dolupta quatior

porepud anderio reraecate.

World Makers | The Campaign for Pratt Institute
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Text Slides
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Callto Action

® Calltoactiontextand QR codes should be
treated as one block, centered vertically and
horizontally

® Text should follow guidelinesin previous example

® The QR code should be slightly largerthantwo
lines of type, not significantly larger or smaller

World Makers | The Campaign for Pratt Institute 4.Video and Screen Applications Callto Action 31
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