World Makers Toolkit

Thankyouforbeing part of animportant moment for Pratt Institute:
the launch of World Makers | The Campaign for Pratt Institute.

Pratt has always beenacommunity of artists, designers,
architects, writers, and creative thinkers whose ideas and work
shape the world around us. World Makers celebrates thatlegacy
whileinvestinginthe students, faculty, infrastructure, and capital
projects that will shape what comes next.

As amember of Pratt’'s community, you are animportant part of
that story. If youwould like to help us share the announcement
of World Makers with your network, thisdocument provides a
comprehensive toolkit of assets.

Please feel free to make the message your own, and thank you
foryour support!
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Campaign Assets
Click below for the following campaign assets:

World Makers Logos

World Makers Photography

World Makers Video

World Makers Social Media Assets

World Makers Design Guidelines
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https://drive.google.com/drive/folders/1M2wq_9aj17itfYEB_HDNr_-HIJpoRDQc?usp=sharing
https://pratt.bynder.com/web/7191d258fe7eded5/world-makers---public/
https://www.pratt.edu/worldmakers/#h-bold-legacy-new-chapter
https://drive.google.com/file/d/12fIa5ii0CS8C43HIti4EwMurYU_dVtmu/view?usp=sharing
https://www.pratt.edu/wp-content/uploads/2026/10/WorldMakers_DesignGuidelines_F.pdf
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Messaging

How to describe World Makers

World Makers | The Campaign for Pratt Institute is a comprehensive
fundraising campaign, with a goal of $100 million, built around the central
idea that Pratt educates artists and creative professionals who shape the
world we live in. Pratt World Makers turn individual creative visions into real-
life impact across disciplines, communities, and throughout the world.

If you are linking to the World Makers site, use this link:
worldmakers.pratt.edu.

World Makers Priorities

The World Makers campaign is aligned with the goals articulated in Setting
the Standard, Pratt’s strategic plan, which focuses on affirming our
leadership among the nation’s creative institutions in academic innovation,
responsible fiscal stewardship, and institutional resilience. World Makers
will focus on making Pratt even more accessible, resilient, and sustainable,
with four strategic priorities:

Student Experience Support forthe campaign will expand our capacity
to unlock a world of possibility for students. Elevate
the student experience through the expansion of
financial aid, scholarship, and internship programs.

Faculty Success Fuel faculty success throughresources that enable
us to celebrate and empower our dedicated
teacher-practitioners—from endowed chairs

and support for professional development to the

strengthening of ourresearch enterprise.

Delivervitalimprovements to ourinfrastructure
through enhanced computing platforms and
revitalized classrooms, maker spaces, convening
spaces, and studios.

Infrastructure

Capital Projects Fund capital projects that strengthen our
competitive standing and help attract promising

students and top-tier faculty.

About World Makers

Style Guide

Theme and Descriptor:
World Makers | The Campaign for Pratt Institute

® The descriptor(The Campaign for Pratt Institute) can be used with the
theme at first mention, with the entire phrase italicized (“The Institute
is taking its philanthropy into a new dimension with World Makers |
The Campaign for Pratt Institute”)—note that the descriptorreferences
“Pratt Institute,” not “Pratt.”

® \Whenreferencing the campaignin body copy, italicize the phrase World
Makers (“Enter World Makers, the most ambitious fundraising campaign
in Pratt’s history”) but not “campaign.”

® The “c”in“campaign” should be lowercase (“Donations to the World
Makers campaign can be directed to funds that help students of all
backgrounds persist, graduate, and thrive”).

® \Whenreferencing students, alumni, and faculty—but not the campaign
itself—capitalize the “w” and “m” in World Makers but don’t italicize the
phrase (“Pratt students are World Makers in the truest sense”).
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Social Media Handles and Suggested Social Copy

® Instagram/Threads: @prattinstitute

® LinkedIn, Facebook: PrattInstitute

® Twitter/X: @Prattinstitute

® Campaign: World Makers | The Campaign for Pratt Institute
® Hashtag: #prattworldmakers

The suggested captions below are intended to accompany the World
Makers campaign launch video provided in this toolkit. We encourage you
to share the video with your networks to help introduce the campaign and
direct audiences to Pratt’s official social media channels to learn more.

Instagram Linkedin and Facebook

Option1 Option1
Celebrating the announcement of World Celebrating the announcement of World
Makers | The Campaign for Pratt Institute Makers | The Campaign for Pratt Institute.

at @prattinstitute. Pratt has always been a place where

creative people learn to turnideasinto
action. World Makers is aninvestmentin
the next generation of artists, designers,
architects, and creative thinkers.

Pratt has always been a place where
creative people learn to turnideas into
action. World Makers is aninvestmentin
the next generation of artists, designers,

architects, and creative thinkers. Learn more: worldmakers.pratt.edu

Visit @prattinstitute to learn more about

, #PrattWorldMakers
the campaign.
#PrattWorldMakers Option 2
Anew chapter for Pratt Institute: World
Option 2 Makers | The Campaign for Pratt Institute.

Anew chapter for @prattinstitute: World

A d at thi ’s Pratt L d
Makers | The Campaign for Pratt Institute. nhounced st tisyear s F1att -egends

2026, World Makers will help create
opportunities for the next generation
while advancing the people, programs,
and ideas that define Pratt.

Announced at this year’s Pratt Legends
2026, World Makers will help create
opportunities for the next generation
while advancing the people, programs,
andideas that define Pratt.

Discover more about World Makers at
@prattinstitute. Option 3

#PrattWorldMakers Celebrating the announcement of World
Makers | The Campaign for Pratt Institute
Option 3 — aninvestmentin the next generation of
Celebrating the announcement of World artists, designers, architects, and creative
Makers | The Campaign for Pratt Institute thinkers at Pratt Institute.

— aninvestmentin the next generation of
artists, designers, architects, and creative
thinkers at @prattinstitute.

Learn more: worldmakers.pratt.edu
#PrattWorldMakers

Learn more: worldmakers.pratt.edu
#PrattWorldMakers

Visit @prattinstitute to learn more.
#PrattWorldMakers

Make It Your Own

When posting on Instagram, please tag @prattinstitute and encourage your
followers to visit Pratt Institute’s official account to learn more. For LinkedIn
and Facebook, pleaseinclude the campaign link and tag Pratt Institute.
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http://worldmakers.pratt.edu
https://www.pratt.edu/about/strategic-plan/
https://www.pratt.edu/about/strategic-plan/
https://pratt.edu/worldmakers/about
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World Makers Logo

See the World Makers full design guidelines for the full set of logos and

logo usage guidelines.

HB%RS IHORLD MAKERS

Primary logo with tagline Secondary logo with tagline

Pratt “SARirs

Pratt/World Makers
combinedlogo

World Makers Email Signature

Seeinstructions for setting up the World Makers email signature in Gmail.

Ignam, et mi, sume plandus re autatemquid quae volorro cus andus.

Ugia necto officium aut volora is eate volenecab int, officium doloreh entibus ciatur,
sunt ulparit iorecusandis dia dolor as et optat ma sam derument fugitas es sitias
vendias pidelen dignis es dem. Nequas dem aut eatia cus reprovitat.

Best,
Lorem Ipsum

Lorem Ipsum
Title
Pronouns:

Pratt Institute

Department

200 Willoughby Avenue, Brooklyn, NY 11205
718.123.4567 - email@pratt.edu

IHORLD
Pratt va/s@sERs

World Makers Typography

World Makers uses the Plus Jakarta Sans typeface, which can be
downloaded from Google Fonts. See the full design guidelines for more
information on type usage.

Plus Jakarta Sans

AaBbCcDdEeFfGgHhliJJKKLIMMNNOoPpQqgRrSs
TtUuVVWwXxYyZz01234567891?# $%()
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World Makers Color Palette

Each World Makers campaign priority is associated with one of the four
color groups below. See the full design guidelines for more information.

COM20Y90KO
Pantone 115

C20M50Y90K90
Pantone 119

Student World Makers Green World Makers Dark Green
Experience #48DD7C #1C2C08
C61M0OY72KO C60YOM70K90
Pantone 2412 Pantone Black 3
Faculty World Makers Blue World Makers Dark Blue
Success #89B9FF #162C3A
C41M19 YOKO C45M15YO K90
Pantone 278 Pantone 419
Infrastructure World Makers Red World Makers Dark Red
#F65058 #390202
COM85Y70KO C37M87Y75K80
Pantone Red 032 Pantone 1817
Capital World Makers Yellow World Makers Dark Yellow
Projects #FFCE2E . #301800

World Makers and Pratt departmental logo lockups

Use the following guide for co-branding a specific Pratt school, department, or office

with the World Makerslogo. See the full design guidelines for more details.
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THE CAMPAIGN FOR PRATT INSTITUTE

Equal

Prui Department Gaﬁgl%%Rs

Nal ne THE CAMPAIGN FOR PRATT INSTITUTE!

Horizontal examples Vertical examples

Secondary World Makers Emphasis: The World Makers logo can also be included as a
“badge” inlayouts that emphasize Pratt and adhere to Pratt’s mainidentity system.

Inthese cases, place the departmental logo lockup and World Makers logo opposite
one anotherin alayout. The World Makers logo should be the same width as the Pratt
logoin the departmental logo lockup.

Follow the sizing guidelines in the Pratt Identity Guidelines for determining the initial size
of the departmentallogo lockup. The tagline can be omitted from the World Makers
logoifitistoo smalltoread.
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https://www.pratt.edu/wp-content/uploads/2026/10/WorldMakers_DesignGuidelines_F.pdf
https://fonts.google.com/specimen/Plus+Jakarta+Sans?preview.script=Latn
https://www.pratt.edu/wp-content/uploads/2026/10/WorldMakers_DesignGuidelines_F.pdf
https://www.pratt.edu/wp-content/uploads/2026/10/WorldMakers_DesignGuidelines_F.pdf
https://docs.google.com/document/d/19huDXAFeyprDoDYMRAfn2oFu0Na4TttNCJSuFMbz1RI/edit?tab=t.0
https://www.pratt.edu/wp-content/uploads/2026/10/WorldMakers_DesignGuidelines_F.pdf

